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South Australia’s 
largest-circulating 
publication
We’ve been around for a while – more than 
110 years, in fact. First published in 1913, 
sa move is SA’s longest-running magazine.

We pack the pages each season with travel 
inspiration, car advice, road-safety tips and 
so much more for our more than 800,000 
members.

Plus, we bring it all to life on the sa move 
website – samove.raa.com.au – with 
interactive quizzes, videos, photo galleries 
and extra articles for our readers.

RAA is one of SA’s most-trusted, credible 
and recognisable brands and you can 
connect with our members by advertising 
in sa move.

Published 
quarterly

 “We are one of SA’s most trusted and 
iconic brands, and our RAA membership 
is more than 800,000 people strong.” 

Who we are



Celebrating and inspiring
South Australians
sa move is delivered quarterly to RAA member letterboxes, 
offering you the perfect chance to connect with our 
engaged readership.

From products and services, to home and lifestyle, travel 
and innovation, our articles inspire, educate and offer an 
escape for our members.

We campaign for road improvements on behalf of our 
members, give them car tips and ways they can connect 
with their communities, plus the chance to win some great 
prizes each edition.

Compelling, progressive, passionate, and powerful.
That’s what we stand for at sa move.

sa move in print
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travel news

isney Cruise Line is 
coming to Australian 
shores for the first time, 
from this October to 

February 2024. Sailings aboard the 
Disney Wonder range from two to six 
nights and will depart from Sydney, 
Melbourne and Brisbane.

While on board, guests will be 
immersed in the magic of Disney with 

D

6.25 million
passengers travelled through 
Adelaide Airport in 2022.

For more information about Disney 
Cruise Line sailings or to book, visit  
travel.raa.com.au or call 8202 4589.
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INTERCONTINENTAL SANCTUARY 
COVE RESORT

A graceful estate, boasting heritage-style 

architecture, idyllic grounds, a marina, golf 

course and a one-acre lagoon-style beach 

pool. Ideal for families with Gold Coast 

theme parks only a 10-minute drive away.

KINGFISHER BAY RESORT
Hidden among tree-covered dunes 

on the edge of Great Sandy Strait on K’gari 

(Fraser Island), this four-star resort features 

three restaurants, four outdoor pools, a 

private beach and nature-based activities.

PEPPERS BEACH CLUB  
PORT DOUGLAS

Relax at this five-star resort, located a 

stone’s throw from Port Douglas’ famous 

Four Mile Beach. Enjoy the outdoor pool, 

onsite restaurant and close proximity to 

bars, eateries and shops along bustling 

Macrossan Street.

3 spots to stay
Seeking sun this winter? Head to one of 

these top tropical Queensland resorts.

Set sail with Disney
unforgettable encounters with favourite 
characters from Disney, Marvel, Pixar 
and Star Wars. Disney Cruise Line guests 
will also enjoy stage shows, interactive 
dining experiences, movie screenings, 
kids’ club activities, fireworks, 
swimming pools and waterslides.
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ou can now visit the RAA 
Shop in Port Lincoln to book 
your next holiday, with travel 
experts Jess Smith (pictured)

and Jody Penalurick joining the team.
The experienced duo are available to 

book flights, transfers, accommodation, 
tours, attractions, car hire and travel 
insurance. RAA members receive benefits 

when booking a holiday with RAA, such as 
10 per cent off travel insurance or discounts 
on a range of hotels across the world. RAA 
members also save up to 10 per cent on SA 
accommodation and experiences.
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Port Lincoln travel services

RAA TRAVEL WINS 
CRUISE AWARD

RAA Travel has received an 

award acknowledging its work 

with the cruise industry. RAA 

Travel won the 2022 Ocean 

Cruising Champion Large 

Agency category at an awards 

night held as part of the 

inaugural Cruise Spirit Retreat 

in Victoria.

RAA Travel experts can help 

you plan your next ocean, river 

or expedition cruise with the 

world’s favourite cruise lines.

You’ll find the Port Lincoln RAA Shop at  
2 Liverpool Street, and it’s open Monday to 
Friday between 9am and 5pm. If you can’t 
make it instore, call the team on 8682 2934.

Adelaide Zoo takes top 
national tourism award

even South Australian tourism operators were rewarded at the recent 2022 
Qantas Australian Tourism Awards. Adelaide Zoo won the most coveted award, 
Major Tourism Attraction, and was recognised for its unique behind-the-scenes 
experiences and commitment to sustainability and conservation.

The Cedars Hahndorf and Woodhouse Activity Centre were rewarded with silver in the 
Cultural Tourism and Unique Accommodation categories respectively.

Bronze medals went to Eos by SkyCity for Five-Star Luxury Accommodation, Sequoia Lodge 
for New Tourism Business, Bendleby Ranges for Adventure Tourism and Redwing Farm for 
Hosted Accommodation.

S

For more information 
about cruise holidays, visit  
travel.raa.com.au/cruise or 
call the RAA Travel team on 
8202 4589.
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Mist-engulfed vineyards, crackling fires in charming pubs 
and the smell of fresh rain sweeping across stunning 
natural landmarks. There’s something enchanting about 
South Australia in winter. Words: Emma Harrington

T R AV E L  |  C O S Y  E S C A P E S

escapes

Explore magical Mount Lofty Botanic G
ar

de
n.

W
hen temperatures 
drop and the days get 
shorter, it’s easy to 
surrender to the lure 
of hibernation. But 

travellers prepared to brave the cold and 
explore our state are richly rewarded with 
a serene side to South Australia that offers 
experiences to delight the senses.

We’ve discovered three regions perfect 
for a cosy winter escape. So, pack 
your coat and brolly and explore our 
wondrous state. 

Adelaide Hills
Fairytale towns, cosy 
cellar doors and 
magical botanic 
gardens – the Adelaide 
Hills is a winter 
wonderland waiting 
to be explored. From 
Uraidla to Woodside 
and Hahndorf, you’ll find 
plenty of ways to warm up 
and fill your belly.

STAY  
Perched above the renowned Adelaide 
Hills wine region, you’ll find luxurious 
Mount Lofty House. With sweeping views 
of Mount Lofty Botanic Garden and 
Piccadilly Valley, it’s hard to believe you’re 
only a 15-minute drive from Adelaide’s 
CBD. Unwind with a massage at the  
five-star hotel’s day spa, curl up with a 
book in the library, choose a bottle of wine 
from the 170-year-old cellar or indulge in a 
meal at the hotel’s three Chef Hat, Hardy’s 
Verandah Restaurant.

EAT & DRINK  
With a French-inspired menu and a 
roaring fire in the dining room, it’s hard 

to beat Crafers Hotel for a cosy pub lunch. 
Be sure to visit the hotel’s award-winning 
wine room, which houses a 10,500-bottle 
collection of classic and rare labels.

Venture a little further to Uraidla where 
you’ll find Lost in a Forest, serving wood-
fired pizzas and local wines in a converted 
1892-built church. If you’ve left room for 
dessert, pop across the road to the Uraidla 
Bakery and enjoy a freshly baked pastry.

The Adelaide Hills are a mecca for 
wine and cheese lovers. Savour a glass of 

Chardonnay with a grazing platter 
at Petaluma’s cellar door in 

Woodside. Ever wonder 
what goat’s cheese 

covered in native 
green ants tastes 
like? Find out thanks 
to the Australian 
native cheese 
tasting at Woodside 

Cheese Wrights.

DO  
Rug up and wander through 

sprawling Mount Lofty Botanic Garden 
where camellias are in full bloom in 
June and July. Take the Lakeside Trail, a 
gentle 1km loop that passes eight plant-
related sculptures.

For a good dose of old-world charm, 
head to Hahndorf – Australia’s oldest 
surviving German village. Stroll along 
the tree-lined main street and discover 
art galleries, artisanal shops and German 
bakeries and pubs. 

Down the road, you’ll find acclaimed 
winery, The Lane, where you can blend 
your own wine or leave it to the experts 
and relax with a glass of red by the fire.
For a sweet treat, Melba’s Chocolates & 
Confectionary in Woodside serves up a 
decadent hot chocolate. 

Warm up by the fire at Uraidla Hotel.
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South Australians who are leading their field and driving change could 
fill an entire edition of sa move. On this occasion though, we’ve whittled it 

down to four people we think deserve the spotlight.  
Words: Jeremy Rochow

DRIVING  CHANGE
C O M M U N I T Y  |  I N F LU E N T I A L  S O U T H  AU ST RA L I A N S

MATTERS OF THE HEART 
Dr Dhani Dharmaprani 
Biomedical Engineer at Flinders University 

Dr Dhani Dharmaprani is a science, technology, engineering and 
maths (STEM) trailblazer and is using those skills to change the 
way we see the heart. The biomedical engineer and postdoctoral 
research fellow at Flinders University is currently developing 

technologies to improve cardiovascular health. In the coming 
months, Dhani will travel to England to continue her research.

sa move: First off, why did you decide to enter the biotech field?
Dr Dharmaprani: I’ve always wanted to get into medicine.  
I was specifically drawn to cardiology, because when I was 
younger, I had a little brother who passed away from a 
heart condition.
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DRIVING  CHANGE

He had a congenital heart defect where he had 
a hole in his heart. Back then, we were living in Bali 
and we didn’t have the technology at that time locally 
to cure the condition. Unfortunately, he wasn’t quite 
strong enough to go on a flight and get treatment.

I’ve always really liked STEM, and maths and technology 
as well. So, I think biomed just ended up being a synergistic 
marriage between all of my interests. And, then it led me here.

sa move: STEM is really important as we move into the future. 
Why should more women get involved in this area?
Dr Dharmaprani: I’m a huge advocate for trying to show people 
how diverse STEM careers can be. I think we need more diversity 
in this space, because I think diversity can help breed creativity, 
new solutions, new ideas, and that’s really important to ensure 
STEM drives change.

I want to get more women interested in STEM, or just young 
people in general. I think numbers are dwindling. It’s quite sad, 
especially because [STEM] can open so many doors, and it’s not 
always hard hats and doing calculations on a computer.

sa move: How do you want to drive change?
Dr Dharmaprani: I would love to use 

technology to drive change, because obviously 
there are so many advancements now in the 

technological space, and I think we can harness a lot of 
that to help drive personalised medicine and just better health 
care for everyone.

So, I think my overall big vision would be to help drive 
change where we can harness and leverage these technological 
solutions to improve health. 

sa move: You mentioned earlier that you moved to South 
Australia about 23 years ago. What do you love about our 
state?
Dr Dharmaprani: I think Adelaide is such a great place to live. 
It’s got such good quality of life. We have beaches, we have 
wineries, we have everything, and it’s just a stone’s throw away. 
It’s just such a nice environment, and everyone’s so friendly. 
Since my whole family moved here, we’ve been really blessed 
by the amount of opportunity that living in SA has afforded us. 

Read 
more about 

these influential 
South Australians at 

samove.raa.com.au/
influential-south-

australians
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Get the most 
out of your 

ad across all 
platforms

samove.raa.com.au 

Bringing 
stories to life
Our sa move website – samove.raa.com.au 
– is just another place RAA members can get 
exclusive access to information about new and 
used cars, road rules, travel, and so much more.

With extra content – like videos, photo galleries 
and additional stories that aren’t featured in the 
print magazine, the sa move website is where our 
stories come to life – it’s also where our members 
can connect with you.

Here are just a few examples of where your ad 
can feature on the sa move website.



Audience insights

361,354

We are the largest circulating 
publication in SA

Our readers: 

88%
reader 

satisfaction rate

220,000
subscribers to 

sa move e-news

35,000
visit the sa move 

website per month

62,000
monthly page 

views

48%
women

52%
men

Digital channels – website and e-news

SOURCE: RAA
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Loadings: inside front cover 20%; back cover 25%; specified location 10%.  
Rates effective to the end of 2023-24 financial year. Dates subject to change. Cancellation after booking deadline will incur a 50% fee.  
All advertisements are subject the publisher’s approval and sa move reserves the right to request modification of, or reject any advertisement at any time.

Full page Half page Third page Quarter pageDouble page spread

Rates Casual ex GST 2x Rate ex GST 4x Rate ex GST Trim Size (width x height)

Double page spread $16,275 $15,553 $15,141 420mm x 275mm

Full page $9205 $8740 $8255 210mm x 275mm

Half page $5845 $5562 $5260 185mm x 122mm

Third page $4245 $4027 $3816 60mm x 255mm

Quarter page $3400 $3224 $3050 185mm x 56mm

Issue Deadlines Booking / Cancellation Material Due Delivery Period

Autumn 2024 4 January 12 January 7-23 February

Winter 2024 3 April 11 April 8-24 May

Spring 2024 3 July 10 July 7-23 August

Summer 2024-25 2 October 11 October 6-22 November

See our  
ARTWORK 

SPECIFICATIONS  
on the next page  

for important 
information about 

supplying  
your ad.

Print rates & dates



•	 All images must be 300dpi 
and CMYK.

•	 Total image ink coverage at 
300% or less.

•	 CMYK only – no RGB or  
spot (PANTONE) colours.

•	 No RGB images.

•	 No 4-colour process black.

•	 Black text to be provided as 
100% CMYK black.

•	 Absolute minimum font size  
(for T&Cs only) is 6pt.

•	 Only PDF artwork is accepted.

•	 Export PDF without TRIM marks 
(no crop marks required).

Double page spread

Trim size: 420mmW x 275mmH + 5mm bleed all round

Artwork/text safe area: 400mmW x 255mmH

Total dimensions: 430mmW x 285mmH (inc 5mm bleed)

Full page (single)

Trim size: 210mmW x 275mmH + 5mm bleed all round

Artwork/text safe area: 190mmW x 255mmH 

Total dimensions: 220mmW x 285mmH (inc 5mm bleed) 

Half page horizontal 

Trim size: 185mmW x 122mmH

No bleed or trim marks required

Quarter page horizontal 

Trim size: 185mmW x 56mmH

No bleed or trim marks required

Third page vertical

Trim size: 60mmW x 255mmH

No bleed or trim marks required

Artwork 
specifications:

Artwork – sa move print ads

220mm

Trim lines

2
8

5
m

m

TOTAL 
DIMENSIONS 

REQUIRED

FINAL 
TRIMMED SIZE

Single Page (full bleed)

PRINT INFO

5mm Bleed 
Area around each 
edge that is trimmed 
after printing

10mm 
Safety Margin 
We recommend no text or 
important information as 
exact trim line cannot be 
guaranteed by printer

Artwork 
Safe Area
Area that is recommended 
to keep key artwork within 
(190mm x 255mm) 

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 

ARTWORK SIZE

185mm

12
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m

ARTWORK 
SIZE

87.5mm

12
2

m
m

ARTWORK 
SIZE

87.5mm

12
2

m
m

Half Page (no bleed) Quarter Page (no bleed)

PRINT INFO PRINT INFO

Size Required - W: 185mm H: 122mm Size Required - W: 87.5mm H: 122mm

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 

Third Page Vertical (No bleed) Quarter Page Horizintal (no bleed)

PRINT INFO PRINT INFO

Size Required - W: 60mm H: 255mm Size Required - W: 185mm H: 56mm

ARTWORK 
SIZE

25
5

m
m

60mm

ARTWORK SIZE

185mm

5
6

m
m

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 

Third Page Vertical (No bleed) Quarter Page Horizintal (no bleed)

PRINT INFO PRINT INFO

Size Required - W: 60mm H: 255mm Size Required - W: 185mm H: 56mm

ARTWORK 
SIZE

25
5

m
m

60mm

ARTWORK SIZE

185mm

5
6

m
m

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 

430mm

Trim lines
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m

TOTAL DIMENSIONS REQUIRED

FINAL TRIMMED SIZE

Double Page Spread (full bleed)

PRINT INFO

5mm Bleed 
Area around each 
edge that is trimmed 
after printing

10mm 
Safety Margin 
We recommend no text or 
important information as 
exact trim line cannot be 
guaranteed by printer

Artwork 
Safe Area
Area that is recommended 
to keep key artwork within 
(400mm x 255mm) 

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 

430mm

Trim lines

2
8

5
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m

TOTAL DIMENSIONS REQUIRED

FINAL TRIMMED SIZE

Double Page Spread (full bleed)

PRINT INFO

5mm Bleed 
Area around each 
edge that is trimmed 
after printing

10mm 
Safety Margin 
We recommend no text or 
important information as 
exact trim line cannot be 
guaranteed by printer

Artwork 
Safe Area
Area that is recommended 
to keep key artwork within 

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 



Up to 8g Up to 15g Up to 20g

Minimum 100,000 $67 per 1000 (ex GST) $88 per 1000 (ex GST) $106 per 1000 (ex GST)

Minimum 200,000 $60 per 1000 (ex GST) $82 per 1000 (ex GST) $100 per 1000 (ex GST)

Issue Deadlines Booking / 
Cancellation

Material Due Delivery Period

Autumn 2024 4 January 12 January 7-23 February

Winter 2024 3 April 11 April 8-24 May

Spring 2024 3 July 10 July 7-23 August

Summer 2024-25 2 October 11 October 6-22 November

Tech Specs Trim Size 
(width x height)

Maximum 210mm x 275mm*

Minimum 110mm x 220mm

Dates subject to change.

*If onserts are larger than the sa move 
finished size (210mm x 275mm) they must 
be pre-folded to fit inside the mailing pack. 

Paper weight 80gsm minimum.

Onserts to be packed on pallets (if necessary) and delivered to:

Lane Communications (Attention Matthew Haddad)
101 Mooringe Avenue
CAMDEN PARK SA 5038

Run Rate

Min 50,000 $92/1000

Min 100,000 $80/1000

Min 200,000 $72/1000

Full run $68/1000

Flysheets Onserts
The flysheet is prime advertising space and the first thing members see.  
It can be customised to reach different audience segments. 

sa move offers advertisers a wide range 
of coverwrap and gatefold options. 

Cover and 
gatefold options

Issue Deadlines Booking / Cancellation Material Due Delivery Period

Autumn 2024 4 January 12 January 7-23 February

Winter 2024 3 April 11 April 8-24 May

Spring 2024 3 July 10 July 7-23 August

Summer 2024-25 2 October 11 October 6-22 November

Tech Specs Trim Size (width x height)

Maximum 275mm x 135mm*

Bleed 5mm all edges

Dates subject to change.

Type should not be placed within 
10mm of the page edge.

Flysheet artwork 
specifications:

Trim size:  
275mmW x135mmH*
+ 5mm bleed on three only edges: 
left, right & bottom

Text safe area:  
255mmW x 115mmH

Total dimensions:  
285mmW x 140mmH

Onserts can be segmented based on audience, 
including age, gender and postcode.

Onsert packing 
and delivery:

285mm

Trim lines

14
0

m
m

FINAL TRIMMED SIZE
275MM X 135MM 

5mm Bleed 
Area around three (3) only 
edges – will be trimmed 
after printing

10mm 
Safety Margin 
We recommend no text or 
important information as 
exact trim line cannot be 
guaranteed by printer

Artwork 
Safe Area
Area that is recommended 
to keep key artwork within 

PLEASE NOTE:     Images must be supplied at 300dpi         CMYK only – NO spot (PANTONE) colours         No crop marks 

TOTAL DIMENSIONS
REQUIRED

285MM X 140MM 

Updated 8 June 2023 to improve speci�cation information in SA Move Media Kits

No bleed required on top edge



Artwork deadline dates

January 22 December 2023 July 21 June 2024

February 24 January 2024 August 24 July 2024

March 22 February 2024 September 23 August 2024

April 22 September 2023 October 23 September 2024

May 23 April 2024 November 24 October 2024

June 24 May 2024 December 22 November 2024

Share of voice Cost ex GST

10% $895

20% $1700

30% $2420

Website rates & dates

Artwork will need to be supplied in both a leaderboard 
size for desktop and MREC size for mobile. 

Artwork – sa move website ads

Large/legible font is key for optimisation 
across all devices. 

Follow these guidelines:

Leaderboard font size:
•	 Header: 46pt
•	 Subhead: 15pt

MREC font size:
•	 Header: 58pt
•	 Subhead: 15pt

Artwork specifications:

Leaderboard 
840 pixels wide x 140 pixels high

MREC  
300 pixels wide x 

250 pixels high

All artwork must be supplied as 72dpi, RGB, jpg file.



Cost ex GST

$450 per edition

E-news send date*

11 January 2024

25 January 2024

8 February 2024

22 February 2024

7 March 2024

21 March 2024

11 April 2024

24 April 2024

9 May 2024

23 May 2024

6 June 2024

20 June 2024

e-news rates & dates

Artwork will need to be supplied to the following specs for 
optimum legibility across mobile and desktops.

Artwork – sa move e-news 
banner ads

E-news banner
1136 pixels wide x 264 pixels high

Artwork specifications:

All artwork must be supplied as 72dpi, RGB, jpg file.

Large/legible font is key 
for optimisation across 
all devices. 

Follow these guidelines:

•	 Header only copy 
only, no subhead: 87pt

•	 Header when there’s a 
subhead: 58-87pt 

•	 Subhead: 53pt

Copy:
•	 Short and sweet, around 7-10 words
•	 If a disclaimer is needed, use a symbol (* ^) 

at the end of the banner copy. T&Cs can be 
included (6pt min) at the bottom of the e-news

Keep in mind:
•	 The webpage must reflect the action i.e. 

‘Book now’ must connect to a landing page 
with an online booking function

•	 Banners are to drive subscribers to a website, 
not to call a phone number

•	 No grey backgrounds

*Subject to change.  
Ad artwork due one week prior to e-news send.



sa move Benefit Value ex GST True cost to client ex GST

Online advertorial 600 words + 3 images $8,787 $4,960

Online advertorial 1200 words + 4 images $17,574 $7,930

sa move offers a limited number of online advertorial spots each month. All content will be clearly labelled as sponsored/advertorial. 
All booked advertorials are tentative until angle is approved by sa move. 

Content remains at discretion of the sa move team.

Online advertorial



MOIR A PENMAN
ADVERTISING SALES REPRESENTATIVE

M:	+61 409 800 180
E: 	moira@gsjadvisory.com.au 

Contact us

Cover: Onkaparinga River Mouth, Port Noarlunga, South Australia.

Illuminate Adelaide, Rundle Mall.


